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The Mission of Americans All®

p—

Americans All® aims to help keep students in
school until graduation so they can become:

» responsible citizens;

» productive employees; and

* educated consumers.
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N LT e Vi T~ and civics as core subjects in our K-12 public

and private schools and by providing teachers
with staff development and the state-specific,
grade-level resources they need—in print and
electronic formats—to make classroom instruction
relevant for our increasingly ethnically and
culturally diverse student population.
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Just as all children must
receive four critical physical
elements to SURVIVE . ..

AIR

Four Critical Education Elements

... they must have four
critical education elements
to THRIVE.

FOOD SHELTER

WATER

READING

SOCIAL
SCIENCES

History, Civics,
Economics,
Geography and
the Arts

PHYSICAL
SCIENCES

MATH




Why History and Civics
Instruction Matters

A lack of history and civics knowledge and poor produces citizens who are ill-equipped to make
multidisciplinary and critical-thinking skills . . . informed decisions on complex subjects . . .
Recent test and survey results Major Election Day topics
» More than half of high school seniors in one study could not say who » Tax reform

the United States fought in World War II. e Health care

* Budget deficit
* Immigration reform
» War on terrorism

* In a survey of 18- to 24-year-olds, 87 percent could not locate Iraq and
30 percent could not locate the Pacific Ocean on a map.

e In a survey at 55 top-ranked colleges, more than one third of the » Gun control and the Second Amendment
students did not know the Constitution set up our government’s division e Global warming, energy and the environment
of powers. Only 29 percent knew the meaning of “Reconstruction,” and » Social Security, Medicare and Medicaid funding
40 percent did not know in which half-century the Civil War was fought. » Globalization’s effects on the U.S. economy

and has significant social and economic consequences.

2003: A report issued by the National Council on Economic Education
states that few young people understand the simplest personal
finance issues. That void can have serious repercussions later in life as
they try to manage their money and credit, open a retirement account or
buy a house.

2007: “With mortgage delinquencies and foreclosures soaring, federal
researchers have identified a key contributing factor: Many borrowers do
not understand their mortgages—especially subprime loans that come
with complex features and costly penalties,” according to The Washington
Post.




After School It's Sink or Swim

Competing stakeholder agendas are hurting students’ future prospects

NO OPPORTUNITY LIMITED OPPORTUNITY MAXIMUM OPPORTUNITY

Deficient Education Incomplete Education Complete Education
The loss of human capital The lack of “soft” skills limits Providing all students with
increases costs to society students’ effectiveness as a quality K-12 education
as many nongraduates fall they enter the workforce affords the best possible
into lives of crime, poverty and/or pursue advanced return on investment to
and substance abuse. studies. society.
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Americans All® Offers a

M Consensus-based Approach

Education issues lack simple solutions and require painstaking examination
and difficult decisions. No silver bullet exists for the problems confronting
the system. A logical way to proceed to improve the quality of education and
the potential of our students includes these steps.

» First, acknowledge the interests of all stakeholders and craft a targeted initiative acceptable to
all of them. The initiative must be fully tested, reflect a strong team of strategic partners and
have a realistic short- and long-term delivery timetable and operating plan.

e Second, devise a unique financing strategy that will take the initiative directly to the public for
support, bypassing traditional institutional funding sources whose support could compromise
program objectivity and credibility. Funding would be predicated on the initiative’s ability to
immediately satisfy sponsors’ goals. Satisfying funders’ wishes immediately will afford the
education system time to incorporate the new classroom resources and staff development
programs into existing frameworks.

« Third, use the outreach and implementation strategies
developed by Americans All® as a blueprint for the nation’s
education stakeholders to use in developing consensus on other
programs that can benefit our K-12 students.

Providing all students with a quality education affords the
best possible return on investment to society.




Sponsorship Has Always

M Been a Good Decision

Individuals, businesses and service providers have always supported
charitable causes within their community. Yet most sponsorship or co-
branding opportunities have lacked a way for sponsors to realize revenue-
generating or other bottom-line benefits. Americans All® enables sponsors to
simultaneously support schools, invest in their community’s future and
enhance their social and economic standing.

Image-Enhancing Sponsorships Image-Enhancing Co-Branding
(are bottom-line neutral) (is bottom-line neutral)



Local individuals, businesses

and/or service providers

Sponsorship of $300 is needed to afford
an education institution annual access to

Americans All®. If more than $300 is collected
annually, these funds will be applied to future $300 per year
years’ access. After 10 $300 payments have

been received, additional funds pledged will

Qe turned over to the institution. /

These $300 contributions from—or on behalf of—the nation’s
education institutions (K-12 public and private schools,
colleges and universities, libraries, preschools, home schooling
centers and adult education centers) will help ensure that the
funding needed to maintain and expand Americans All®
resources will be available for the next 10 years.

| ocal Sources Will Generate

m Americans All® Funding

Local education institutions

The $300 annual participation fee
enables education institutions to
access resources available from
Americans All®.




Americans All®Is a Unique
Social Responsibility Program

DIRECT BENEFICIARIES:

Americans All® participating institutions

Access State-Specific

q And Generic

History and
Civics Web Sites

Access

'

LOCAL FUNDING
SOURCES

Individuals
Businesses and
Service Providers

Benefits

LOCAL AND NATIONAL RECOGNITION

Marketing
Opportunities

Americans All®

Americans All®

Business Registry l I Heritage Honor Roll

Economic
Rewards




Americans All®
Heritage Honor Roll

Individual sponsors can honor or recognize a parent, a grandparent, an athlete, a military hero or a family
celebration, incorporating these individuals and events into the fabric of America’s local history.
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Americans All®
Business Registry

Business sponsors can market their products or services
via a link to Americans All®.
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K—12 Education
Stakeholders

Education .
Associations, 53+ Million
K-12 Public

and Private
School
Students

Benefits to Stakeholders as
Sponsorship Funds Are Recelved

Benefits to
Individual and Business
Sponsors

Benefits to
K—12 Public and
Private Schools

Benefits to
All K-=12 Education
Stakeholders

Immediate Benefits

Short-term Benefits

Long-term Benefits

Post the Americans All®
Heritage Honor Roll and the
Business Registry on the
Web.

Recognize all sponsors at the
local level.

Plan discount programs for all
local sponsors (i.e., affinity
programs).

Ensure local and Web
recognition.

Implement affinity program
opportunities and benefits.

Ensure ongoing local and Web
recognition.

Expand affinity program
opportunities and benefits.

Deliver the existing Americans
All® program printed and
electronic resources.

Create professional
development programs.

Examine social studies and
civics-related sites on the
Web.

Create enhanced Web search
capabilities.

Begin accumulating funds to
turn over to schools.

Create school-based
community outreach
strategies.

Deliver sponsor funds to
Individual schools.

Deliver newly created
resources in economics,
geography and other social
science subjects.

Secure funding to complete the
goals of the 10-year initiative.

Fully staff the national
Americans All® organization.

Begin constructing national
and state-based Web sites.

Convene national conferences.

Publish the national
newspaper.

Establish state Americans All®
organizations.

Establish grant-writing
assistance programs.

Create Americans All® state-
specific, grade-level Web sites
for history and civics.

Develop state-specific and
generic lesson plans and test
guestions for history and
civics.

Develop state-specific, grade-
level Web sites for economics,
geography and other social
science subjects.

All types of schools can use the Americans All® resources at no cost

to improve student graduation and retention rates.




Americans All®

M Strategic Partners

The Strategic Partners Council is composed of organizations whose missions support the goals of
Americans All®. Each Strategic Partner holds a seat on the Board of Directors and will provide technical
assistance to ensure the program’s smooth implementation nationwide.

Council of Chief State School Officers 2k
Council of State Social Studies Specialists NAS_E‘I’L

C CSSO National Association of Elementary School Principals

National Association of Secondary School Principals
National Association of Secretaries of State W
National Association of State Boards of Education o L. & atien

National Association of State Directors of Career
Technical Education Consortium EE
National League of Cities
National Middle School Association NMSA.

PRINCIPALS NRTA: AARP’s Educator Community

National School Boards Association @ NRM

AARP s Paberier Lammen wmiiy
The National Conference for Community and Justice

Todd Allan Printing Co., Inc.

@nco SIATEWDIRECTOR:  (_JoddAllan g
atianal Foaeerialims of Siare Fhasay e

of Rerear Lagbamal Elogalien Comialing p rin ting
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Americans All® Is
Scalable at Minimal Cost

2008 2009 2010 2011 2012 2013+

History
& Civics

History
& Civics

History History History

Phase One
& Civics B Civics & Civics

Economics Economics Economics
& Geography [ERRELTelr a0 & Geography

Economics

Phase Two & Geography

Other Social

Phase Three Sciences

Active Development Ongoing Maintenance




Americans All® resources are
developed, 1983-1989.

Americans All® establishes the
national organization, 1995.

The final version of the business plan
is completed, 2007.

Americans All® refocuses the business
plan to seek local sponsorship from
businesses and individuals, 2008.

A site is selected for the national
headquarters and a start-up
timeframe is announced.

A public relations firm is hired to
oversee a public awareness campaign
and the national press conference.

Americans All® Development
And National Rollout Timeline

Resources are delivered to more
than 2,000 schools and
libraries, 1992-1997.

Americans All® pilot tests the
resources, 1990-1991.

The business plan for the

The national rollout strategy is
piloted successfully in four
states, 2001-2002.

state-specific, grade-level
initiative is created, 1997.

The Honorable Sandra Day O’Connor
becomes honorary chair of the
Board of Directors, 2006.

Marketing to corporations and
revision of the business plan
begin, 2003-2005.

The Americans All® Web site is
redesigned to accept volume
registrations.

Funding is sought from a lead sponsor
to support the new plan.

Americans All® begins
detailed planning with its
Strategic Partners.

Americans All® begins informal
meetings with state departments
of education and others.

A schedule is finalized
to upload registration information
to Strategic Partners’ Web sites.

The national press conference
is held and the
registration process begins.

Once registration thresholds are met, the program moves forward.
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Ihank You £ .

For the Opportunity to Show HeW: Spensership of
Americans All® Mak€és Sensgifora Gommunity

Pony

A WIin-Win Partnership to
Ensure America’s Future

Allan Kullen, President, Americans All®
5760 Sunnyside Avenue, Beltsville, MD 20705 « Phone: 301-982-5622 « Fax: 301-220-3730

allan.kullen@americansall.com « www.americansall.com 666



Information Note:

* The slide below (18) is extra and can be
used If booklet expands beyond 16 pages
and the address line needs to go onto
page 1. Delete slide if creating new PDF.





